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Second Life  

A virtual world where  

anything is possible 
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Do you remember life 
before… 

 Cell phoning 

 Texting 

 Tweeting 

 Blogging 

 Face timing 

 

      

 

 Googling 

 Blue Toothing 

 Social Networking 

 Skyping 

 Streaming 
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Let’s predispose ourselves to 

think a different way… 
 
A way to connect like never 

before…..  

For this moment… 
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Second Life is..  

   The fastest growing online virtual   

     environment  

 

    Pioneering new ways of communicating,   
   interacting and remotely collaborating  

      through the internet  
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Second Life History  

   Created in 2003, there are now over 25   

      million users 

 

   Growing at a rate of 10,000 new members  

      a day 

 

   Over $500M spent in virtual goods 
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Lindon Labs created  
Second Life 

 Investors include: 
– Founders of Amazon. COM, e-Bay and Lotus 123 

 

 Companies use Second Life to build brand 
awareness, education,  & collaboration 
– Adidas, Dell Computers, IBM, ING, Nokia, Harvard Law 

School, Ohio University,  University of Houston, NASA,  

    Ben & Jerry’s, US Military 

 

 Product Launches by: 
– Calvin Klein, Warner Brothers, Coca-Cola, Cisco 
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Companies in Second Life 

 CNET 
 Fox Atomic 
 Sun 
 Pontiac 
 Comcast 
 Princeton 
 NBC 
 AOL 
 Adidas 
 Reebok 

 Weather Channel 
 University of 

Minnesota 
 Mercedes  
 Stanford University 
 BMW 
 Toyota 
 University of Oxford 
 Philips 
 Logica 
 

COPYRIG
HT



Miller & Associates 
CONFIDENTIAL 

Companies in Second Life 

 Sony Ericsson 
 Ernest and Young 
 Unitrin 
 Apple 
 Nokia 
 NBC 
 CSI 
 American Cancer 

Society 
 Alzheimer Society 
 STA Travel 
 
 
 

 Aloft 
 American Cancer 

Society 
 Alzheimer Society 
 Toyota 
 Reuters 
 Sony 
 Cisco 
 Toyota 
 Reuters 
 Mazda 

 
 

COPYRIG
HT



Miller & Associates 
CONFIDENTIAL 

Companies in Second Life 

 Coca-Cola 

 Texas State University 

 Galveston Island 

 Amazon. COM 

 Best Buy 

 Calvin Klein 

 Kelly Services 

 Kraft Food 

 MTV 

 Microsoft 

 Xerox 

 Major League  Baseball 
 NBA 
 Random House-Bantam 

Books 
 Penguin Books 
 Showtime 
 Sony 
 Starward Hotels 
 Bellagio Hotel 
 Universal Records 
 Wired Magazine 
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Companies in Second Life 

 Yves Saint Laurent 
 Hilton Hotels 
 Paramount Pictures 

Studios 
 RCA Records 
 Virtual Job Fair 
 Hewlett Packard 
 Verizon 
 Microsoft 
 Sun Microsystems 
 Circuit City 

 NOAA 
 Rice University 
 Philips 
 Make a Wish 

Foundation 
 Sprint 
 Adidas 
 Red Bull 
 Jean Paul Gaultier 
 H & R Block 
 Intel Software 
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Companies in Second Life 

 Sears 
 Caldwell banker 
 Barak Obama  

presidential campaign 
 John Edwards 

presidential campaign 
 NY Yankees- Yankees 

Stadium 
 
 

 Center for Disease 
Control and Prevention 

 Ohio University 

 Murray State University 

 Sundance Channel 

 Microsoft 
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Virtual Connectivity 
Across The Globe 

 Utilizing your existing internet site to 
download the Second Life Link tailored 
only for client only connections 

 

 Building a supportive network to help 
educate, communicate and motivate by 
creating a virtual communication link 
with clients 
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A Solution Built to last 

   CLIENTS           ARCHITECTS 
 
-Ease of Use & Access        -Validation of designs  
 on your own system         using interactive                        
 24/7           avatars 
  
-Experiential experience before      -Restrictive mobility    
 actual construction             tested prior to build 
 
 
-Total immersion into the build      -Demonstrative real    
          world audio/video  
          design 
 
-Quick change out functionalities     -Cost saving change out 
                     functionalities 
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Second Life Tour 

Creating a Connectivity Platform 
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Creating a Unified Brand  
 

   Awareness,  
 

   Education,  
 

   and Connectivity. COPYRIG
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